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Reckitt Benckiser Pakistan Limited ran an advertisement for its product Veet, a 

depilatory cream. Wyeth Pakistan Limited filed a complaint with the Competition 

Commission that Reckitt had claimed in its advertisements that "9 out of 10 women 

prefer Veet" with no reasonable basis for this claim. Wyeth alleged that Reckitt was 

disseminating false and misleading information related to character, suitability for use 

and quality of goods to consumers through print and electronic media, which could 

harm the business interest of Wyeth. 

The Enquiry Committee of the commission investigated the matter and discovered that 

Reckitt's claim was based on a survey by Oasis Insights (Private) Limited. However, 

according to a report issued by AC Nielsen, Reckitt's volume share in the Pakistani 

depilatory market was 46.2% during the period between April 2011 and March 2012. 

According to the committee's initial findings, Reckitt aired its first television 

advertisement of Veet with a qualifier: "after using Veet 9 out of 10 women prefer Veet 

for smooth glowing skin" (emphasis added). However, the qualifier was subsequently 

omitted in print media advertisements and billboards, and later in the second television 

commercial. 

The committee held that Reckitt's claim was prima facie in violation of Section 10 of the 

Competition Act 2010 (relating to deceptive marketing practices) and recommended 

that proceedings be initiated against Reckitt. 

Accordingly, the commission issued a show cause notice to Reckitt for prima facie 

violation of Section 10 of the Competition Act. The matter is pending decision. 

For further information on this topic please contact Samiya Fikree or Ferzeen Bhadha at 

Vellani & Vellani by telephone (+92 21 3580 1000), fax (+92 21 3580 2120) or email (

samiya.fikree@vellani.com or ferzeen.bhadha@vellani.com). 

The materials contained on this website are for general information purposes only and 

are subject to the disclaimer.  

ILO is a premium online legal update service for major companies and law firms worldwide. In-

house corporate counsel and other users of legal services, as well as law firm partners, qualify 

for a free subscription. Register at www.iloinfo.com.  

Competition - Pakistan 

 
Authors 

Samiya Fikree  

Ferzeen E Bhadha  

  

Online Media Partners 

  

© Copyright 1997-2012 Globe Business Publishing Ltd  

http://www.internationallawoffice.com/gesr.ashx?l=7HHFMM4
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMA
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMK
mailto:samiya.fikree@vellani.com?subject=Article%20on%20ILO
mailto:ferzeen.bhadha@vellani.com?subject=Article%20on%20ILO
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMX
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMN6
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMQ7
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMQG
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMX
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMQR
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMQX
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMR9
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMRF
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMA
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMA
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMK
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMMK
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMSY
http://www.internationallawoffice.com/gesr.ashx?l=7HHFMT7

